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Come leamn about a new tool for sustainability that will help you grow your business. The Eco Index™ is a ground-breaking environmental tool
designed to promote sustainability practices within the outdoor industry. It is already being tested by more than 100 global brands including
companies such as The North Face and WalMart. The tool is free to everyone and offers a consistent and common language for all brands and
suppliers. Brands in the U.S., China and Europe will soon use this tool to make purchasing decisions. Attend our presentation at ispo china 2011

to make sure your company is informed on the Eco Index™ so that you will make environmental improvements and stay competitive in the global

supply chain.
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The Eco Index™ is a ground-breaking environmental assessment
tool designed to advance sustainability practices within the outdoor
industry. It provides companies throughout the supply chain a way
to benchmark and measure their environmental footprint, allowing
them to identify areas for improvement and make informed
sourcing and product life cycle decisions.
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Suppliers, brands and retailers alike are facing increasing pressure
to reduce the impact of their products throughout the product life
cycle. The Eco Index™ provides guidance, methodology, and tools
for outdoor companies to assess their current practices and
prioritize their efforts to implement more sustainable solutions. For
retailers, another challenge is wading through the array of brand
specific sustainability measurement systems and labels currently

in existence. The Eco Index™ provides retailers with a common
language and method for identifying the environmental impacts of

the products and brands they carry.
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The Eco Index™ is being built around five guiding principles that

separate it from other environmental assessment tools:
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The Eco Index™ is the result of thousands of hours of work by
more than 100 companies in the outdoor industry.
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The Eco Index™ is completely open-source and available for use by all
companies, reflecting the outdoor industry's belief that true transparency
is essential to “move the needle” on sustainability.
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It is critical that all outdoor industry stakeholders are able to view, understand

and provide input into the ongoing development of the Eco Index™.
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While the Eco Index™ is rooted in the outdoor industry, it has
the ability to be applied within other industries and sectors.

EfrE Global Reach

XEPINELhE SINPSNREREEFFR T Ecofgin™ LURIEZ TR
HEIER SIRAFAIESR. Ecoffin™BRiERMEMINHITE , HAEMA
HEE, BRI RIS RE AN TULEHE,

Qutdoor Industry Association is partnering with the European Outdoor
Group on the Eco Index™ initiative to ensure a common worldwide
sustainability tool for the outdoor industry. The Eco Index is currently an
internal supply chain tool and is not a consumer-facing label. It is
designed for use by a diverse group of stakeholders, from product
designers to suppliers.
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Founded in 1989, Outdoor Industry Association® (OIA) is a national trade
association whose mission is to ensure the growth and success of the
outdoor industry. Over 4,000 manufacturers, distributors, suppliers, and
retailers of outdoor recreation equipment and services, as well as other
related business entities, make up OlA's membership. OIA programs include
representation in government/legislative affairs, cutting-edge market
research, member cost-saving benefits and outreach initiatives to grow
participation in outdoor activities and promote healthier lifestyles. Outdoor
Industry Association is the exclusive endorser of the Outdoor Retailer
tradeshow.

For more information, go to www.outdoorindustry.org.



